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2018 Foundation Middle East & North Africa 
Community Support Award
Shopping centres are an integral part of their local communities and have a long history 
of community outreach. The ICSC Foundation Community Support Awards program 
encourages and recognizes the industry’s most innovative and impactful charitable 
initiatives.

The winner will recognized at the RECon Middle East and North Africa on 30 October 
2018 and its partner charity will receive a $10,000 (U.S. Dollars) donation from the ICSC 
Foundation.

The winner will be automatically entered into a global competition for the prestigious Albert 
Sussman International Community Support Award. The winner will be recognized at RECon 
and its partner charity will receive an additional $15,000 (U.S. Dollars) donation from the 
ICSC Foundation.

Rules & Eligibility
Who Should Enter
We welcome entries from recognized shopping centres, shopping centre owners, developers 
or management companies.

How To Submit
All entries must be submitted online: Each entry must include a fully completed entry form 
along with an accompanying letter from the benefitting charity. Supporting materials should 
be uploaded in the appropriate section where indicated. Applications must be in English.

Deadline
All entries must be submitted by 13 September 2018.

Entry Fee
The ICSC Foundation Community Support Award program is free to enter.

Eligibility Dates
The campaign must have been implemented between 1 August 2017 and 31 August 2018.

Eligibility
Qualified applicants are those that identify a specific need and create or participate in a 
campaign that addresses that need. Campaigns must be implemented in collaboration with 
or for the benefit of a recognized non-profit charity.

Rulings & Judging Decisions
The ICSC Foundation makes all eligibility rulings and reserves the right to re-classify, re-
categorize or disqualify entries, as well as remove any ineligible materials. All decisions are 
final. All entries become the property of the ICSC Foundation. By entering, all participants 
consent to the use by the ICSC Foundation of all the information provided in the entries for 
marketing or promotion purposes without any attribution, identification, right of review or 
compensation. All entrants agree to release and hold harmless the ICSC Foundation from 
and against any claim or cause of action arising out of participation in the contest. The ICSC 
Foundation may, within its sole discretion, require each award winner to sign and return an 
affidavit of liability and publicity release, in which each winner consents to the use of their 
application data and photo/video by the ICSC Foundation for advertising and promotional 
purposes, without any compensation, wherever lawful, as a precondition to acceptance of 
the award.
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Selection Criteria
Campaign Mission 
The Campaign addresses a specific need or cause that impacts the target community and is 
designed to create positive change.

Creativity and Innovation 
The Campaign incorporates fresh and creative ideas in creation, implementation and 
promotion.

Community Impact and Effectiveness
The Campaign has clear objectives measured by funds raised, services offered, heightened 
awareness of an issue or combinations thereof.

Facilitation and Implementation
The Campaign demonstrates superior organization and planning skills with an emphasis 
on teamwork and collaboration. The use of shopping centre resources to enhance results is 
important.

Award Presentation & Recognition
The award winner will be notified by phone and/or email. The ICSC Foundation will award 
each winner with a commemorative trophy and contribute $10,000 (U.S. Dollars) to the charity 
supported by the campaign.

How To Submit Your Entry
Your Entry Must Be Submitted Online according to a specific format, as outlined herein. Register 
with your email address and create a password online. You only need to register once and you 
can use your email and password in the future.

File Uploads
You will need to upload various files throughout your entry. You are responsible for making sure 
that the files you upload are viewable, playable or loadable after the upload is complete.

Add To Cart
Once you complete your entry, add it to the cart. This will bring you to the Review and Checklist 
section where you can edit, change or print your entry.

Description Of Entry
The Description of Entry is used to compose commentary about the finalist and winning entries 
and should have no more than 700 characters (including spaces) and will be available for 
viewing by the judges.

Summary Section
The following questions highlight why your campaign is worthy of an award. Your responses 
should be concise and will serve as the basis of the judges’ evaluation of your campaign. We 
recommend bullet points rather than narrative paragraphs.
NOTE: The maximum word count for each question is 2,300 characters with spaces.
•  Describe the focus of your community support campaign and how it aligned with the needs of 

your community.
•  What is the name and mission of the charitable organization that benefitted from your 

campaign and why did you select that organization?
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•  Describe in detail the components of your campaign and how it used shopping centre 
resources (customers, suppliers, employees, retailers, the facility and management) to 
achieve the campaign’s objective.

• Describe the campaign’s results—both short- and long-term.
• How did your campaign make your shopping centre a better corporate citizen?

Supplemental Information
Images For Awards Presentation
• Upload five images related to your entry. 
•  These images will not be viewed by the judges. If your entry is awarded, some of the 

images will be used in the awards presentation.
• Please submit high-resolution images in any of the following formats:  JPG, JPEG, PNG, GIF

Letter
•  Upload a letter written by a representative of the benefitting charity or cause that describes 

the impact of your campaign
• File format: Word document or PDF

Audio/Video
• You may upload or link to only one audio file and one video file per entry.
•  ach file is limited to a maximum of five minutes of content. Judges will view or listen only to 

the first five minutes of each file.
• Audio format: MP3, WAV, WMA, AVI, WMV, AIFF
• Video format: 3GP, AAC, AVI, FLV, MP4 and MPEG-2
• Footage may be raw or edited and narrated.
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Helpful Tips for Preparing Your Marketing and NOI Entries

1:  Enter the right category 
Make sure you enter the most appropriate category. Some criteria overlap between 
categories so carefully check the definitions before you start. Your project may be entered into 
more than one category; however, each entry must adequately demonstrate the category’s 
specific (and different) objectives.

2:  Tell a story 
Your entry needs a clear storyline with a beginning, middle, and an end. The judges are 
unlikely to be familiar with your situation, be it a specific centre, a group of centres, or your 
entire portfolio, so make sure your entry describes why and what you did, and outlines all 
resources employed, corresponding costs, and detailed qualitative and quantitative results.

3:  Be MECE 
The structure of your entry should be clear, concise, and relevant. Summarise, short sentences 
and bullet points are usually a better way to convey detail. Make sure you are MECE: Mutually 
Exclusive (you don’t repeat yourself) and Completely Exhaustive (you don’t leave anything 
relevant out).

4:  Be SMART 
Everything you submit should be Specific, Measurable, Achievable and Realistic, and fit a 
clear Time frame.

5:  Be honest 
Show how the project achieved good value for money and Return On Investment (ROI), but 
don’t exaggerate —the judges will spot this. If some aspects of the project did not work well, 
or gave you an idea for improvement next year, then this shows a rounded and realistic 
approach.

6:  Explain why 
Explain why the business idea behind your entry is good and why the implementation was 
successful. Why did you choose this idea and not something else? Was it aligned with your 
overall strategy? Did it answer your business brief? Were objectives and goals achieved? Is 
this entry a good benchmark for the industry?

7:  Don’t forget the power of the supporting material 
Make sure you have solid supporting evidence to show how you achieved your objectives. 
Images, photographs and/or videos, testimonies, and market research results are always 
great advantages.

8:  Allow enough time to create your entry 
The best entries are planned well in advance and written with sufficient time for reviewing 
and editing.




